
	 oy	Knight,	eight,	sat	on	Santa’s	lap	smiling	for	the	camera.	
	 Bubbles	floated	behind	her	while	melodies	from	Greater	
	 Beulah	Baptist	Church’s	choir	filled	the	air.	Nearby,	one	of	
Santa’s	elves	rolled	out	a	brand	new	bright	pink	and	purple	
bicycle	with	Joy’s	name	on	it.	The	smile	grew	even	bigger	as	did	
her	eyes.

“Wow,”	she	said	in	disbelief.
She	was	one	of	100	kids	who	received	gifts	from	Santa	with	

the	help	of	the	Law Offices of Cochran, Cherry, Givens, 
Smith, Lane & Taylor. The	firm	had	requested	the	names	of	
100	of	the	Salvation	Army’s	“angels.”

Judy	Sewell,	Joy’s	mom,	said	the	whole	thing	was	wonderful.	In	
addition	to	the	bikes	her	son	and	daughter	received	they	got	a	
giant	trash	bag	filled	with	gifts	to	put	under	the	tree.

“Not	everyone	is	fortunate	enough	to	get	all	the	stuff	they	
want	or	need,”	she	said	referring	to	the	Angel	Tree	program.	
“This	kind	of	thing,	that’s	what	the	community	needs.	The	com-
munity	needs	to	come	together	to	help	each	other.”	She	said	
she	thought	it	was	great	that	there	was	an	entire	program	with	
music	and	prayer	instead	of	just	handing	out	gifts.

That	was	the	plan,	attorney	Sam Cherry	said.
“I	think	this	is	an	important	program	because	it	causes	us	to	

come	together	as	a	community,”	he	said.	“It	is	one	thing	to	just	
give	money,	but	this	is	more	than	that.	The	spirit	of	Christmas	
is	definitely	here.	To	see	the	faces	of	these	children	is	really	
something	special.”

The	firm,	with	the	help	of	local	sponsors,	purchased	all	the	
gifts	and	organized	what	they	are	calling	the	first	“Christmas	
Festival	in	Justice	Park.”	In	addition	to	the	entertainment,	there	
was	face	painting,	hot	chocolate,	popcorn	and	hot	dogs.

Salvation	Army	Capt.	Becky	Gilliam	said	they	had	about	1,100	
names	of	children	for	their	Angel	Tree	this	year	and	it	helped	
them	out	tremendously	that	the	firm	took	on	100	of	those	
names.	Gilliam	stressed	that	without	assistance	from	people	
or	groups	like	the	law	firm,	many	of	the	families	at	the	festival	
would	have	nothing	to	put	under	their	trees.

Program	coordinator	Sharon	Cherry	said	this	is	an	event	they	
plan	to	continue	to	do	and	they	hope	it	grows	and	becomes	
bigger	each	year.	Sam	Cherry	stressed	that	the	program	isn’t	
just	for	those	receiving	gifts	but	for	the	whole	community.

“We	really	want	the	whole	community	to	enjoy	the	magic	
of	giving,”	he	said,	gesturing	to	all	the	smiling	children	running	
around	with	new	bikes.	“And,	so	far,	this	has	been	an	incredible	
success	and	has	meant	so	much	to	us.”
–Abbey Brown, Dothan Eagle, December 20, 2006 edition

Dothan Firm  
Helps Play Santa
Community	comes	together,	children	receive		
gifts	during	"Christmas	Festival	in	Justice	Park"
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Members of Greater Beulah Baptist Church sing Christmas songs. 
(Danny Tindell)
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Notice of Election – President-Elect
The Alabama State Bar will elect a president-elect in 2007 to 
assume the presidency of the bar in July 2008. Any candidate 
must be a member in good standing on March 1, 2007. Petitions 
nominating a candidate must bear the signature of 25 members 
in good standing of the Alabama State Bar and be received by 
the secretary of the state bar on or before March 1, 2007.  Any 
candidate for this office must also submit with the nominating 
petition a black and white photograph and biographical data to 
be published in the May 2007 Alabama Lawyer. Ballots will be 
mailed between May 15 and June 1 and must be received at the 
state bar by 5 p.m. on the second Friday in June (June 8, 2007).



Hidden viruses can be in your e-mails that your virus 
protector can’t detect. So, when you forward an 
e-mail from someone, even though you may know 

them, this is how spammers and others get your e-mail 
address or friends get a hidden virus.  With more people 
getting PCs but not virus programs, you need the following 
information for your own protection.

Do you really know how to forward e-mails? About half of 
us don't. Do you wonder why you get viruses or junk mail? 
Do you hate it? Every time you forward an e-mail there is 
information left over from the people who got the message 
before you, namely their e-mail addresses and names. As the 
messages get forwarded along, the list of addresses builds, 
and builds, and builds, and all it takes is for some poor sap to 
get a virus, and then his or her computer can send that virus 
to every e-mail address that has come across his computer. 
Or, someone can take all of those addresses and sell them 
or send junk mail to them in the hopes that you will go to 
the site and he will make five cents for each hit. That’s right, 
all of that inconvenience over a nickel! How do you stop it? 
There are several easy steps.

When you forward an e-mail, delete all of the other ad-
dresses that appear in the body of the message (at the top). 
That’s right, delete them. Highlight them and delete them, 
backspace them, cut them, whatever it is you know how to 
do. It only takes a second. You must click the “Forward” but-
ton first and then you will have full editing capabilities against 
the body and headers of the message. If you don’t click on 
“Forward” first, you won’t be able to edit the message at all.

When you send an e-mail to more than one person, do not 
use the “To:” or “CC:” fields for adding e-mail addresses. Al-
ways use the “BCC:” (blind carbon copy) field for listing the 
addresses. The people you send to will only see their own 
e-mail address. If you don’t see your “BCC:” option click on 
“To:” and your address list will appear. Highlight the address 
and choose “BCC:”–that’s it, it’s that easy. When you send 
to “BCC:” your message will automatically say “Undisclosed 

Recipients” in the “TO:” field of the people who receive it.
Remove any “FW:” in the subject line. You can re-name the 

subject if you wish or even fix spelling.
Always hit your “Forward” button from the actual e-mail 

you are reading. Ever get those e-mails that you have to 
open ten pages to read the one page with the informa-
tion on it? By forwarding from the actual page you want 
someone to view, you stop them from having to open many 
e-mails just to see what you sent.

Have you ever gotten an e-mail that is a petition? It asks 
you to add your name and address and then forward it 
to your friends. The e-mail can be forwarded on and on 
and collect thousands of names and e-mail addresses. The 
completed petition is actually worth a couple of bucks to a 
professional spammer because of the wealth of valid names 
and e-mail addresses in it. If you want to support the peti-
tion, send it as your own personal letter to the intended 
recipient. Your position may actually carry more weight as 
a personal letter than a “laundry list” of names and e-mail 
addresses on a petition. (And don’t believe the ones that say 
that the e-mail is being traced, ’cause it just ain’t so!)

Some other irritating e-mails include:
1. The one that says, “Send this e-mail to ten people and 

you’ll see something great run across your screen.” Or, 
sometimes they’ll just tease you by saying "something really 
cute will happen." It ain't gonna happen!

2. Don’t let the bad luck ones scare you either–they get 
trashed. (This could be why I haven’t won the lottery… .)

3. Before you forward an ‘Amber Alert’ or a ‘Virus Alert’ 
or some of the other e-mails floating around, check them 
out. Most of them are junk mail that have been circling  
the net for years! Just about everything you receive in an  
e-mail that is in question can be checked out at Snopes  
(www.snopes.com.) It’s really easy to find out if it’s real or  
not. If it’s not, please don’t pass it on.

Here’s an idea! Let’s send this to everyone we know. This is 
something that should be forwarded. Amen!
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Proper E-mail Practices  
Helpful in Minimizing 
Clutter and Virus/Spam 
Proliferation 



In the December issue of the Addendum, readers learned 
from an expert in law firm marketing how to convert a 
prospect into a client. Suggestions included staying out 

of “bars;” figuring out what you want to “catch;” thinking 
industry and not just an area of law; doing your research and 
developing a short list (of possible contacts); and picking one 
(group) and going deep. Here are more ways to maximize 
client development from involvement in associations. 
 
#5) Jump in with Both Feet

Once you’ve found the right organization, get actively 
involved. And, frankly, this is where most lawyers fall down. 
They join and then never go.

Getting meaningful results through organizational involve-
ment is like joining the gym. If you want results, you have to 
go and you have to exercise. It has to be a top priority.

Get involved by going to monthly meetings. You start to 
meet people. You develop friendships. Remember that it 
takes eight to 11 “impressions” to turn a prospect into a 
client. Here’s where they start to happen fast. 
 
#4) Join a Committee and Perform

Join a committee, preferably with programs or member-
ship. Both tend to be active and visible within the organiza-
tion and will afford you the opportunity to meet lots of 
people. Then volunteer to lead a highly visible project and 
perform like crazy. Do a great job and people will notice.

Remember those eight to 11 impressions? Here’s where 
they start to happen really, really fast…and it all happens 
very naturally. 
 
#3) Throw Some Money at Them

Sponsor a meeting or two, or run an ad in the membership 
directory. Make an impact with your dollars and resist the 
temptation to spread them too thinly. It is far more effective 
to pick one high-profile annual event and own it as the pri-
mary sponsor, rather than being one of three dozen bronze 

sponsors for a  
multitude of events  
throughout the year. 
 
#2) Befriend Future Leaders

Befriend key leaders (both current and future) of the 
organization. Seek them out at meetings. Set up a break-
fast or lunch meeting twice a month with selected board 
members and committee chairs. Do some research and ask 
about their company, its plans for the future and their role 
in the organization. Get to know them on a personal level. 
Be sincere and, by all means, don’t ask for business too soon. 
You’ve got to build trust and that takes time…remember, it 
takes eight to 11 impressions. 
 
#1) Achieve a Leadership Position

In time, seek to chair a committee. This can be realistically 
achieved within two years. A year or so later, you are likely 
to find yourself in a position to run for a seat on the board 
of directors. You can become president of almost any orga-
nization you want within five years if you set your sights on 
the prize and go for it. 

As you climb within the organization, seek opportunities  
to participate in programs and contribute articles to the 
newsletter or Web site on a regular basis. Find out what 
they need and help them get it.

If you find the right organization and do the things set 
forth in these articles, you will be recognized as a can-do 
person who knows and understands the concerns and issues 
facing the industry. Along the way, you will have developed 
relationships with persons in a position to hire or refer you. 
It doesn’t get much better than that.

But it takes time, commitment and perseverance. Get out 
there. Get active. Start today.
–John Remsen, Jr., president, TheRemsenGroup, ©2007
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